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World Wetlands Day 2015 

• 3 key activities 

1. Encourage public to visit a wetland  

2. Invite youth to enter the youth 

Photo Contest open to 15-24 year 

olds  

3. Invite the public to make a 

PLEDGE for wetlands. An action 

to save wetlands for the future. 



Outreach Materials & Channels 



Outreach Materials developed  

  

 

Logo  Posters and Guides  Handouts and Factsheets 



Videos – Press Release- Statement 



Main Outreach channels  

 WWD Micro site and Ramsar Website  
- www.worldwetlandsday.org 

- www.ramsar.org 

 Social media platforms  

 Key Partners  
o Teachers 

o Wetland site managers 

o Youth societies, university clubs associations 

o Ramsar partners – international and national 

o Media  

 Ramsar Mailing Lists 

 Meltwater –  Press and media platform  

 

http://www.worldwetlandsday.org/


Microsite launched 5 November  

www.worldwetlandsday.org 



RESULTS  

Country Reports  



Results: Total Number of Reported 

Activities 

Top 10 

Countries 

Number of Activities 

Reported 

France  692 

Japan  21 

Romania  14 

China  13 

Australia  7 

Philippines  7 

Slovakia  7 

Brazil  6 

Congo  5 

India  4 

South Africa 4 

USA 4 

Africa , 25 

Asia, 59 

Europe, 737 

Neotropics, 8 

North 
America, 6 

Oceania , 9 



Results: Overview of Target Audience 
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RESULTS  

Media and Press  



Results: Online Press Articles   
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Virgin United features World Wetlands Day  



RESULTS  

Website visits and downloads  



Results: Total visits to WWD Website  
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56,566 visits  

Source: www.worldwetlandsday.org 



Results :Total Downloads  

online -113,464 

Source: www.worldwetlandsday.org 
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Results: Download of Outreach Materials by  

     Languages 

Source: www.worldwetlandsday.org 
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RESULTS  

Social Media    



Face Book Reach  

Start date  End date Type of 

Reach   

 Reach  Total 

Consumers  

10/31/2014 3/3/2015 Organic  15,023,220 628,683 

02/19/2015 3/2/2015 Paid  1,112,754 

16,135,974 

Start date  End date Type of 

Reach   

 Reach  Total 

Consumers  

01/11/2013 04/2/2014 Organic  2,049,589 44,372 

01/11/2013 04/2/2014 Paid  216,759 

2,266,348 



Results: Evolution of Social Media  

      Outreach  
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Facebook Engagement  

Daily Page Engaged Users Daily: The
number of people who engaged with
your Page. Engagement includes any
click or story created. (Unique Users)

Daily New Likes Daily: The number of
new people who have liked your Page
(Unique Users)

Lifetime Total Likes Lifetime: The total
number of people who have liked your
Page. (Unique Users)

Source: Facebook 



Youtube  Channel views  

English , 
510 

Spanish , 
199 

French , 86 



Example of Facebook Post Reach  



Twitter Reach  

Month Impressions  Mentions  

November 2014 35.5 K 126 

December 2014 24.3K 96 

January 2015 74K 293 

February 2015 113K 743 

March 2015 45.3K 280 

GRAND TOTAL  292,100 1,538 

Doubled number of followers on Twitter from 2000 to 4000  



Results:  Evolution of  

      Social Media Outreach 
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Sample of Top Tweets  



RESULTS  

World Wetlands Day Youth Photo Contest   



Results: Youth Photo Contest  
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Youth Photo Contest: The Winners  

Francesca NEGRINI, 7 from Italy 

For her stunning photo of trees reflected in a Riverin Padule di Fucecchio, 

Northern Tuscany. Visiting this protected area of marshes on a school trip  

for World Wetlands Day. She won the free flight, courtesy of Star Alliance 

 to visit a wetland of her choice. 

Helder ANDRE,23 from Brazil 

wins for his incredible image of a horse and its rider rising out of a river near  

his hometown of Passira in Pernambuco state. A self-taught photographer  

and musician. He managed to record the perfect combination of movement and light. 



RESULTS  

Make a PLEDGE for Wetlands 



Results: Total PLEDGES for Wetlands  

  

www.worldwetlandsday.org 

 



Outreach materials:  

Country adaptations  



Key lessons 

 Photo contest activity great way for raising awareness about wetlands 
and engaging youth and public. 

 Extending  World Wetlands Day over 1 month as opposed to 1 day 
encourages more participation, visibility and engagement. 

 Having a website dedicated to WWD facilitated wide dissemination of 
materials,  tracking users of the website and focused all attention on 
theme and day. 

 Availing material online should be complimented by distribution of 
printed materials to areas with slow internet connection or other 
resource problems. 

 Social media increasingly vital channel to reach key audiences 

 

 


